

















THESE COLORS which brighten 
the exterior and interior of the new 
store in Glendale Shopping Center , 
Indianapolis , Indiana are typical of 
those providing a gay and cheerful 
atmosphere for customers in all new 
and remodeled stores. 
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ANNUAL MEETING 

The Annual Meeting of Common Shareholders will be 
held at the registered office of the Corporation, 531 
Fifth Avenue, McKeesport, Pennsylvania, at 11:00 
A.M. on Tuesday, April 14, 1959. 


TRANSFER AGENT 

Bankers Trust Company 
16 Wall Street, New York 15, New York 

REGISTRAR 
The Chase Manhattan Bank 
11 Broad Street, New York 15, New York 


Notice of meeting, proxy statement, proxy, and return 
envelope are enclosed with this report. 

Shareholders who cannot attend the meeting are 
urged to exercise their right to vote by proxy, 
and to sign and return the enclosed proxy card. 


GENERAL COUNSEL 
Griggs, Moreland, Blair & Douglass 
Oliver Building, Pittsburgh 22, Pennsylvania 

AUDITORS 

Lybrand, Ross Bros. & Montgomery 
Oliver Building, Pittsburgh 22, Pennsylvania 
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HIGHLIGHTS OF THE YEAR 



1958 

1957 

Sales 

$208 922 270 

$208 226 887 

Average Sales Per Store 

$646 818 

$658 946 

Employees' Compensation and Other Benefits 

$42 266 792 

$41 450 323 

Earnings Before Federal Income Taxes 

$15 399 203 

$18 067 566 

Net Earnings 

$7 419 203 

$8 743 566 

Earnings Per Share 

$3.50 

$4.11 

Dividends Per Share 

$2.12% 

$2.12Ms 

Taxes Per Share 

$5.14 

$5.71 

Additions to Property and Equipment 

$5 849 964 

$5 967 511 

Working Capital 

$37 180 495 

$36 448 838 

Current Ratio. 

3.62 to 1 

3.39 to 1 































G. C. Murphy Company 




McKeesport. Pennsylvania 


March 2, 1959 


To Our Shareholders and Co-Workers: 

For the first time since 1954, your Company had a de¬ 
cline in profits. Although sales for the year established another 
record total by a small margin, the increase was not enough to 
improve final earnings. The 13 new stores contributed enough 
additional sales to offset our losses in economically-depressed 
areas, and will make a more substantial contribution to profits 
this year. 

Our expansion program is continuing, with every effort 
being made to acquire profitable locations in new areas. Six 
stores are presently under construction, and 13 others are un¬ 
der lease or option. The program of modernizing our present 
stores will also be carried forward in 1959. 

Working capital increased $731,657, and the current 
ratio at year end was 3.62 to 1. Your Company is in condition 
to adequately merchandise its present stores and to continue its 
expansion. 

The improving trend in our area which began in the last 
few months of 1958 has carried forward into 1959, and gives 
further indication of continuing. With the assurance of our sup¬ 
pliers' fine cooperation, and with the evident determination of 
our co-workers, we anticipate encouraging results for 1959. 

Constructive comments received from Shareholders rela¬ 
tive to new locations, areas, and other phases of operation are 
most welcome and encouraging. We expect 1959 to be a year of 
progress. 


Sincerely yours. 


Chairman of the Board 
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REVIEW OF 

THE 

YEAR 

Sales 


1958 


In 1958 a new high of $208,922,270 was at¬ 
tained in annual sales. This is an increase of .3% 
over the $208,226,887 sales for the previous year. 
Improved economic conditions and special sales 
activities during the last 3 months were factors 
in reversing the earlier downward trend. 

At the year end 323 stores were in operation, 
which was 7 more than at the close of 1957. 
This increase in the number of stores was the net 
result of 13 stores opened and 6 stores closed. 
Average sales per store declined slightly from 
$658,946 for the preceding year to $646,818 in 
1958. 

Earnings 

The sales increase trend late in the year was 
not sufficient to offset the earlier decline so 
that earnings for the year were less than in 
1957. Before federal taxes, 1958 earnings were 
$15,399,203 compared with the previous years 
total of $18,067,566. 

Net earnings for the year were $7,419,203 and 
were equal to $3.50 per share of outstanding 
Common Stock. This compares with net earnings 
in 1957 of $8,743,566 or $4.11 per share. 

Dividends 

A year-end extra of 12^ on December 1 with 
regular quarterly payments of 50^ made total 
dividends $2.12^ per share on the Common 
Stock in 1958. The same amount was paid in 
1957. Total dividends for the year were 
$4,525,201. 

Shareholders at December 31 in all states and 
several foreign countries numbered 10,170 of 
whom 35% were women; 28% men and women 
jointly; 27% men; 6% fiduciaries and institu¬ 
tions; and 4% brokers, nominees, and others. 
Employees and their families account for 2,027 
or 20% of the total number of shareholders, as 
shown on the accompanying chart. 


For the fourth consecutive year the Company 
received the annual award of United Share¬ 
holders of America for meritorious achievement 
in the field of Management-Shareholder Rela¬ 
tionship. 

Taxes 

The total of all taxes for the year, excluding 
those paid as rent, amounted to $10,895,635 and 
represented 60% of earnings before such taxes. 
Continued mounting pressures on state and local 
revenue sources indicate that a reduction in this 
cost is not likely in the near future. 

Taxes withheld from employees or collected 
from customers for federal, state, and local gov¬ 
ernment were $10,127,411 and exceeded the 
previous high established in 1957. 

Working Capital 

An improvement of $731,657 was made in 
working capital during the year, with current 
assets amounting to $51,383,554 and current 
liabilities $14,203,059 at the year end. This im- 

NUMBER OF SHAREHOLDERS 


THOUSANDS 



1950 1952 1954 1956 1958 
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MILLIONS OF DOLLARS 
10 - 


DISTRIBUTION OF EARNINGS 



1949 1950 *1951 1952 

* Includes (1,382,122 refund of excess profits taxes. 


1953 


1954 


1955 


1956 


1957 


1958 


reinvested') net earnings 

l AFTER 

DIVIDENDS J FEDERAL TAXES 


provement increased the ratio of current assets 
to current liabilities to 3.62 to 1 from the 3.39 to 
1 ratio at December 31,1957. 

At December 31 inventories amounted to 
$32,959,837 and were $141,052 more than at the 
end of the previous year. As 7 more stores were 
in operation at the year end, the average inven¬ 
tory per store declined. By keeping merchandise 
investment in line with sales trends during 1958, 
the Company is prepared to take immediate ad¬ 
vantage of the 1959 economic improvement. 

Property and Equipment 

Expenditures during 1958 for additions to 
property and equipment were $5,849,964. These 
expenditures included the cost of equipping the 
13 new stores opened during the year and ex¬ 
tensive remodeling and enlargement charges for 
9 other units. Other projects completed at 99 
locations included Quick Service Station instal¬ 
lations in 58 stores, open vision store fronts in 
30 units, and the air conditioning of 11 older 
stores. This completes the Company's basic air- 
conditioning program. 

At the year end the total investment in prop¬ 
erty and equipment, before depreciation, was 


$74,471,093. Depreciation of $3,509,332, calcu¬ 
lated on a straight line basis, was charged to 
operating expenses during the year. However, 
for federal income tax purposes the correspond¬ 
ing deduction was computed under a declining 
balance method. The reduction in the amount of 
federal income taxes payable for 1958, resulting 
from this procedure, was charged to expenses 
and an appropriate deferred liability established. 

Personnel 

Total personnel costs, including compensation 
and benefits, amounted to $42,266,792 in 1958 
compared with $41,450,323 in 1957. The increase 
reflects additional employees for new stores and 
higher wage and benefit costs. 

Group life insurance, sickness and accident 
payments, and retirement benefits are provided 
for employees, without cost to them. Other bene¬ 
fits include discount on purchases, holiday pay, 
Christmas bonus, and liberal vacations. Numer¬ 
ous employees received awards for recommen¬ 
dations submitted under the Suggestion System. 

The free life insurance plan now covers 11,049 
employees for a total amount of $25,507,900. 
During the year sick relief payments were dis- 
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tributed to 1,036 co-workers. The Retirement 
Plan, with assets of $14,659,121 at December 31, 
1958, now has 4,909 members and has paid bene¬ 
fits for 456 employees. 

Basic hospitalization and surgical benefits are 
available for all employees who wish such cov¬ 
erage. In 1958 a contributory major medical in¬ 
surance plan was inaugurated for certain key 
personnel. 

Veterans Club membership of co-workers with 
15 or more years of service increased to 1,360 
after the initiation of 190 new members at the 
May meeting. 

Company-sponsored parties in each store prior 
to Christmas were attended in 1958 by approxi¬ 
mately 79,000 employees and their families who, 
on such occasions, become better acquainted 
with store organizations and shopping facilities. 

Murphy people have continued their com¬ 
munity activities by supporting civic affairs; 
providing leadership in charitable campaigns, 


industrial development, chambers of commerce, 
and trade associations; and working for im¬ 
proved shopping facilities. 

Qualified, trained personnel is the first pre¬ 
requisite of successful expansion. A program of 
careful selection from high school and college 
graduates, followed by thorough training in all 
phases of Company operation, precedes assign¬ 
ment to new store management. 

Meet A Typical Murphy Manager— 

Typical of the manpower developed by the 
Company and qualified to assume greater re¬ 
sponsibilities in future locations is the manager 
who opened the new Broadway Shopping Cen¬ 
ter store in Atlanta, Ga. on October 1, 1958. 

He began his career with Murphy’s in 1933 in 
the stockroom of the Harrisburg, Pa. store. On- 
the-job training was soon followed by his ap¬ 
pointment as a trainee and later by his enroll¬ 
ment in the Assistant Manager Development 
Program. 
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His progress continued with correspondence 
courses, field school instructions, and promotions 
to greater responsibilities as assistant manager 
in Dansville, N. Y. and Erie, Lewistown, and 
York, Pa. After 4 years of military service, he 
returned in 1946 to York as assistant manager 
and finished the final stages of his training by 
completing successfully the week-long school of 
instruction and examination in the Home Office. 

In 1949 he was promoted to managership of 
the store in Mt. Joy, Pa. and in 1952 was assigned 
to direct the operation in Franklin, Ind. Two 
years later he became manager of the shopping 
center store in Lemoyne, near Harrisburg, Pa. 
His 9 years of experience as manager of these 
stores proved his ability to organize an aggres¬ 
sive and enthusiastic “store team” and provided 
him with thorough knowledge of the Company’s 
policy to conduct weekly sales school lessons for 
store employees; train store women as buyers to 
assure completeness of merchandise lines; co¬ 
operate with customers on the Consumer Forum 
which offers constructive criticism and sugges¬ 
tions for improved store operation; support local 
Distributive Education Programs by furnishing 
equipment, training, and part-time employment 
opportunities for students; and participate in 
local community projects. 

Weeks before construction of the new Atlanta 
unit was finished, this seasoned manager was 
selected to direct it. His success in one shopping 
center store served as background for opening 
another similar operation. He and his division 
manager studied the needs of that area and 
planned the store to render the best service to 
its people. Meanwhile, specialists from the 
Home Office interviewed, selected, and trained 
locally the store personnel. 

This veteran manager, with 21 years of Com¬ 
pany experience, his qualified assistant man¬ 
agers, and his organization of trained local per¬ 
sonnel now offer to Atlanta customers Murphy’s 
complete variety store service. The background 
of Atlanta’s opening is typical of that for each 
of the 13 new stores opened in 1958 and others 
to be opened in the future. 


In addition to the 13 managers, 42 assistants 
and 10 trainees were assigned to new stores in 
1958. 

Expansion 

Opening of 13 stores in 1958, 5 of them in the 
South, established a Company record for newly- 
constructed stores completed in one year. 

Eleven shopping center stores were opened 
in St. Petersburg, Fla.; Hampton, Va.; Tusca¬ 
loosa, Ala.; Atlanta, Ga.; Columbus, O.; Indian¬ 
apolis, Ind.; Rockville, Baltimore, and Glen 
Bumie, Md.; Bethlehem, Pa.; and our first Wis¬ 
consin store in Milwaukee. Downtown units 
were opened in Rome, Ga. and Ridgway, Pa. 

Six stores were closed in 1958 because of un¬ 
satisfactory production. They were in Sidney and 
Troy, O.; Greensburg, Ind.; downtown Balti¬ 
more, Md.; Alma, Mich.; and La Grange, Ill. 

Nine major remodeling projects provided sub¬ 
stantial expansion in Hillsdale, Mich.; Pontiac, 
Ill.; Kendallville, Ind.; and Cumberland, Md. 
and involved building modernization and fixture 
replacement in 5 other stores, including escala¬ 
tors in the downtown Indianapolis operation. 

In addition to the property bought for the new 
location in Ridgway, Pa. other properties were 
purchased at present locations in Toronto and 
Van Wert, O.; Hillsdale, Mich.; and Shelbyville, 
Ind.; and for future expansion of operations in 
Meadville, Pa. and North Tonawanda, N. Y. 

Plans for continued expansion include 19 new 
stores under lease or option, as follows: 


Delaware. 1 

Florida. 5 

Georgia . 2 

Maryland. 2 

Minnesota . 1 

New York . 1 

Ohio . 2 

Pennsylvania 2 

Virginia . 2 

Wisconsin 1 

Total.19 


Six of these are presently under construction. 













December 31,1958 and December 31,1957 


CONSOLIDATED BALANCE SHEET 


G. C. MURPHY COMPANY AND 


ASSETS 

Cash .. 

U. S. Government securities, at cost and accrued interest 

Merchandise inventories, at the lower of cost or market: 

Stores and warehouses. 

In transit . 

Total Current Assets . 

Property and equipment, at cost: 

Buildings . 

Improvements to leased properties. 

Fixtures and equipment. 

Less, allowances for depreciation and amortization . 

Land. 

Total Property and Equipment . 

Prepaid expenses. 

Miscellaneous accounts receivable and sundry investments 


1958 

1957 

$18 288 076 

$16 212 337 

135 641 

2 649 601 

29 806 533 

29 975 984 

3 153 304 

2 842 801 

51 383 554 

51 680 723 

9 359 635 

8 791 399 

30 662 850 

28 784 822 

32 519 039 

29 863 759 

72 541 524 

67 439 980 

36 593 795 

33 776 013 

35 947 729 

33 663 967 

1 929 569 

1 944 519 

37 877 298 

35 608 486 

1 033 120 

1 049 528 

1 023 963 

1 361 772 

$91 317 935 

$89 700 509 
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WHOLLY-OWNED SUBSIDIARY 


LIABILITIES 

Accounts payable, including merchandise in transit 

Taxes withheld or collected. 

Accrued compensation and other expenses. 

Accrued state, social security and other taxes 
Provision for federal income taxes 

Total Current Liabilities . 

Deferred federal income taxes (Note 1). 

Total Liabilities . 

CAPITAL 

Common Stock, par value $1 per share: 

Authorized 3,000,000 shares 

Issued 2,129,500 shares. 

Paid-in surplus. 

Earnings retained in the business. 

Less, treasury stock, 9,500 shares at cost. 

Total Capital . 


1958 

1957 

$ 2 745 480 

$ 2 894 192 

1 529 193 

911239 

4 612 492 

3 779 083 

1 006 530 

946 653 

4 309 364 

6 700 718 

14 203 059 

15 231 885 

162 000 

_ 

14 365 059 

15 231 885 

2 129 500 

2 129 500 

11467 891 

11467 891 

63 765 235 

60 871 233 

77 362 626 

74 468 624 

409 750 

_ 

76 952 876 

74 468 624 

$91 317 935 

$89 700 509 


Notes: (1) For income tax reporting, the Company has adopted an accelerated method of computing depreciation on 
certain property and equipment as permitted by the Internal Revenue Code. The related federal tax benefit 
has been deferred to provide for income taxes payable in future years when book depreciation will exceed 
the amounts allowable for tax purposes. 

(2) Minimum annual rentals on property leases in effect at December 31, 1958, (including estimated pay¬ 
ments for property taxes and insurance but excluding rentals from sub-tenants) total $5,770,000, the major 
portion of which was for premises under leases extending for more than ten years. 
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CONSOLIDATED STATEMENT OF EARNINGS 


For the years ended December 31, 1958 and December 31, 1957 


G. C. MURPHY COMPANY AND WHOLLY-OWNED SUBSIDIARY 


1958 

Sales . $208 922 270 

Cost of goods sold and operating expenses $186 208 592 
Provision for depreciation and amortization 3 509 332 

Taxes, other than federal income taxes 2 915 635 

Employees* retirement plan costs 1 080 000 193 713 559 

15 208 711 

Other income, net. . 190 492 

Earnings Before Federal Income 
Taxes . 15 399 203 

Provision for federal income taxes 7 980 000 

Net Earnings for the Year . 7 419 203 

Earnings retained in the business, 

beginning of year. 60 871 233 

68 290 436 


Dividends paid on Common Stock, 

$2.12% per share. 

Earnings Retained in the Business, 
End of Year . 


4 525 201 
$63 765 235 


1957 

$208 226 887 

$183 109 449 
3 349 045 
2 832 259 

1 080 000 190 370 753 

17 856 134 
211432 

18 067 566 
9 324 000 
8 743 566 

56 652 865 
65 396 431 

4 525 198 

$60 871 233 


AUDITORS’ CERTIFICATE 


To the Board of Directors, G. C. Murphy Company: 

We have examined the consolidated balance sheet of G. C. Murphy Company and its wholly-owned subsidiary as 
of December 31, 1958, and the related consolidated statement of earnings for the year then ended. Our examination was 
made in accordance with generally accepted auditing standards, and accordingly included such tests of the accounting 
records and such other auditing procedures as we considered necessary in the circumstances. 

In our opinion, the accompanying consolidated balance sheet and statement of earnings present fairly the consoli¬ 
dated financial position of the companies at December 31, 1958, and the consolidated results of operations for the year 
then ended, in conformity with generally accepted accounting principles applied on a basis consistent with that of the 
preceding year. 

Pittsburgh, Pa., Certified Public Acco 

February 6, 1959. 
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EARNINGS AND DIVIDENDS 










Earnings 

Per Share 
Common Stock 


Number 

of 

Stores 

Year 

Sales 

BEFORE 

Federal 

Taxes 

AFTER 

Federal 

Taxes 

Earnings 

Dividends 

Snares or 

Common Stock 
Outstanding 

1949 

$141310 518 

$14 565 527 

$9 001 527 

$4.46 

$2.00 

1 922 000 

218 

1950 

150 507 468 

17 178 126 

9 416 126 

4.68 

2.25 

1 922 000 

219 

1951 

168 897 669 

18 216 1291 

7 779 1291 

1 382 122 

3.45| 

.65 

2.37% 

2 129 500 

294 

1952 

184 065 449 

15 329 853 

7 267 853 

3.21 

2.00 

2 129 500 

295 

1953 

187 163 824 

16 896 414 

7 971 414 

3.54 

2.00 

2 129 500 

299 

1954 

182 172 687 

15 141 407 

7 418 407 

3.28 

2.00 

2 129 500 

298 

1955 

196 423 090 

17 896 170 

8 576 170 

3.98 

2.12% 

2 129 500 

303 

1956 

204 828 650 

17 919 841 

8 724 841 

4.10 

2.12% 

2 129 500 

309 

1957 

208 226 887 

18 067 566 

8 743 566 

4.11 

2.12% 

2 129 500 

316 

1958 

208 922 270 

15 399 203 

7 419 203 

3.50 

2.12V4 

2 120 000 

323 










J Exclusive of a refund of excess profits taxes for the years 1940 through 1945 shown separately. 
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PERSONNEL 



Qualifying for store management 

Highlight of Murphy's training program is the week-long 
school of instruction for Assistant Managers, held in the 
Home Office. The “final exam* is as rigid as that in a 
college course. A good passing grade is required for 
managerial appointment. 



ESCALATOR 


ESCALATOR .LA TOR 


> • “ 



On-the-job training 

Teaches new employees how to best serve customers. Classes are 
small to permit individual handling of problems. Skilled instructors 
are thoroughly familiar with Company policies, practices, and per¬ 
formance requirements. 



Veterans Initiated In 1958 

Co-workers with 15 years of continuous service qualify for the 
Veterans Club which meets annually. The 1958 class of 190 new 
members increased the total to 1,360 , with service records up to 
48 years. 


Ready for the opening 

After weeks of training, the great day is at hand. The new 
store in Glendale Shopping Center, Indianapolis, Indiana 
is about to open and the sales organization gathers around 
the escalator on the main floor to receive final instructions. 
Next comes the ribbon cutting ceremony and the public is 
admitted to learn first-hand that Murphy's is indeed “The 
Friendly Store”. 
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SALES PROMOTION 



Art Director checks drawings with merchandise. 


Murphy's advertisements are factual 

Artists produce illustrations identical to the actual mer¬ 
chandise. Descriptions of the merchandise are provided hy 
copywriters trained in Murphy ways of accuracy. Com¬ 
parative prices , when quoted , are truthful. There can be 
no misrepresentation in any Murphy advertisement. 


As an aid to greater sales, Murphy’s Sales Promotion Depart¬ 
ment constantly conducts aggressive advertising and sales 
campaigns. More than 350 newspapers and 150 radio stations 
are employed to carry Murphy messages to the shopping 
public. In addition, an endless flow of sales plans and informa¬ 
tion is provided to store managers and sales personnel. 



Copywriters, too, refer to merchandise. 



Sign Shop Manager consults with artist in 
creation of designs. 



A modern sign shop 

... containing the very latest silk screen process equipment 
and staffed with capable artists and sign painters , supplies 
stores with posters , banners , and window and counter 
signs to keep the public informed of what is happening at 
Murphys and to form a strong tie-in with newspaper , 
circular , and radio advertising. 


Quantities for all stores are produced by the silk screen method. 











Foreman inspects for quality as posters emerge 
from the conveyor-dryer. 
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323 SI 


ALABAMA 

(2 stores) 

Huntsville 

Tuscaloosa 

CONNECTICUT 
(5 stores) 

Ansonia 
Naugatuck 
New Canaan 
Stamford 
Torrington 

DISTRICT OF 
COLUMBIA 
(4 stores) 

Washington (4) 

FLORIDA 

(2 stores) 

Pensacola 
St. Petersburg 

GEORGIA 

(2 stores) 

Atlanta 

Rome 

ILLINOIS 
(1 2 stores) 

Anna 

Berwyn 

Charleston 

De Kalb 

Effingham 

Fairfield 

Flora 

Hoopeston 
Mt. Vernon 
Pontiac 
Streator 
Vandalia 

INDIANA 

(40 stores) 

Alexandria 

Aurora 

Bluffton 

Brazil 

Clinton 

Columbus 

Crawfordsville 

Crown Point 

Decatur 

El wood 

Fort Wayne 

Frankfort 

Franklin 



RES 


in 17 States and the District of Columbia 


INDIANA 

Goshen 

Greencastle 

Greensburg 

Hartford City 

Huntingburg 

Indianapolis (6) 

Kendallville 

Linton 

Madison 

New Castle 

Nobles ville 

North Manchester 

Peru 

Plymouth 

Portland 

Princeton 

Rockville 

Salem 

Seymour 

Shelbyville 

Washington 

Winchester 

KENTUCKY 
(5 stores) 

Ashland 
Louisville 
Mays ville 
Paintsville 
Pikeville 

MARYLAND 

(23 stores) 

Annapolis 
Baltimore (11) 
Cumberland 
Dundalk 
Eastover 
Frostburg 
Glen Bumie 
Hancock 
Hillcrest Heights 
Rockville (2) 
Silver Spring 
Westminster 

MICHIGAN 

(12 stores) 

Adrian 

Albion 

Alpena 

Charlotte 

Coldwater 

Hillsdale 

Marshall 

Mt. Pleasant 

Owosso 


MICHIGAN 

St. Joseph 
South Haven 
Three Rivers 

NEW JERSEY 
(4 stores) 

Ocean City 
Washington 
Westfield 
Wildwood 

NEW YORK 
(9 stores) 

Buffalo (2) 

Dansville 

Fredonia 

Jamestown 

Lancaster 

LeRoy 

Medina 

North Tonawanda 

NORTH 
CAROLINA 
(1 store) 

Hickory 

OHIO 
(43 stores) 

Alliance 

Bamesville 

Bellaire 

Bellefontaine 

Bowling Green 

Bryan 

Bucyrus 

Cincinnati 

Circleville 

Columbus 

Defiance 

Delphos 

Fostoria 

Franklin 

Galion 

Gallipolis (2) 

Greenville 

Hillsboro 

Jackson 

Lebanon 

Logan 

London 

Marion 

Middletown 

Napoleon 

Piqua 

St. Marys 

Salem 


OHIO 

Sidney 
Tiffin 
Toledo 
Toronto 
Troy 
Urbana 
Van Wert (2) 
Wapakoneta 
Washington Court 
House 
Wilmington 
Youngstown (3) 

PENNSYLVANIA 

(117 stores) 

Aliquippa 
Ambridge 
Bangor 
Bamesboro 
Beaver 
Beaver Falls 
Bedford 
Bellefonte 
Bellevue 
Bethlehem (2) 
Blairsville 
Brentwood 
Brentwood 
(Whitehall) 
Brookville 
Brownsville 
Burgettstown 
Butler 
California 
Carnegie 
Castle Shannon 
Charleroi 
Clairton 
Clarion 
Clearfield 
Connellsville 
Corry 
Derry 
Donora 
Dormont 
Duncannon 
Duquesne 
East Pittsburgh 
Elizabeth 
Ellwood City 
Erie (2) 

Etna 
Everett 
Farrell 
Ford City 
Franklin 


PENNSYLVANIA 

Gettysburg 

Greensburg 

Greenville 

Grove City 

Hanover 

Harrisburg 

Hollidaysburg 

Huntingdon 

Indiana 

Irwin 

Jeannette 

Johnsonburg 

Kittanning 

Latrobe 

Lehighton 

Lemoyne 

Lewistown 

Ligonier 

McConnellsburg 

McDonald 

McKeesport 

McKees Rocks 

Meadville 

Mechanicsburg 

Mercer 

Mercersburg 

Meyersdale 

Midland 

Monessen 

Mount Joy 

Mt. Lebanon 

Mt. Oliver 

Mount Union 

Natrona Heights 

Nazareth 

New Bethlehem 

New Castle 

New Kensington 

North East 

Oakmont 

Philadelphia (3) 

Pitcairn 

Pittsburgh (6) 

Punxsutawney 

Red Lion 

Ridgway 

Rochester 

St. Marys 

Scranton 

Sewickley 

Sharon 

Shippensburg 
State College 
Swissvale 
Tarentum 
Titusville 


PENNSYLVANIA 

Turtle Creek 

Uniontown 

Vandergrift 

Verona 

Warren 

Washington 

Waynesburg 

West Newton 

Wilkinsburg 

Willow Grove 

Wilmerding 

York 

VIRGINIA 
(7 stores) 

Alexandria (2) 
Arlington 
Hampton 
Richmond (3) 

WEST VIRGINIA 
(34 stores) 

Beckley 

Buckhannon 

Clarksburg 

East Rainelle 

Elkins 

Fairmont 

Hinton 

Keyser 

Logan (2) 

Montgomery 

Morgantown 

Moundsville 

Mullens 

Northfork 

Oak Hill 

Parkersburg 

Philippi 

Piedmont 

Point Pleasant 

Princeton 

Richwood 

Shinnston 

Sistersville 

South Charleston 

Spencer 

Weirton (3) 

Welch 

Wellsburg 

Weston 

Wheeling 

Williamson 

WISCONSIN 

(1 store) 

Milwaukee 
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EXPANSION AND MODERNIZATION 


Thirteen new stores were opened during the year, both in shop¬ 
ping center and downtown locations. In addition, a number of 
stores in proven locations were remodeled, modernized, and en¬ 
larged. 



Rome, Georgia, the first Murphy store in the state. 
39,140 square feet of area in the downtown business dis¬ 
trict. Opened May 1, 1958. 



Cumberland, Maryland, a downtown location, com¬ 
pletely modernized and enlarged to 61,263 square feet. 
First and second floor salesrooms with escalator service. 



Glendale Shopping Center, Indianapolis, Indiana, 

opened August 7, 1958. Ultramodern in design and decor, 
containing 36,526 square feet of area on 2 floors. Escalator 
service between levels. 


Harundale Mall Shopping Center, Glen Burnie 
(Baltimore), Maryland, opened October 1, 1958. A 
store of 41,567 square feet of area, fronting on a fully- 
enclosed mall for all-weather shopping comfort. 
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GRESS 



Year 

Number 
of Stores 

Sales 

% Gain or 
Loss Over 
Previous Year 

Average 

Yearly Sales 
per Store 


1906 

3 

$ 196 150 


$ 65 383 


1907 

5 

297 741 

51.7 

59 548 


1908 

6 

250 867 

-15.7 

41 811 


1909 

10 

230 453 

- 8.1 

23 045 


1910 

10 

262 514 

13.9 

26 251 


1911 

12 

251 699 

- 4.1 

20 975 


1912 

18 

370 616 

47.2 

20 590 


1913 

23 

473 030 

27.6 

20 567 


1914 

27 

502 474 

6.2 

18 610 


1915 

30 

602 126 

19.8 

20 071 


1916 

32 

772 222 

28.2 

24 132 


1917 

38 

1 032 854 

33.8 

27 180 


1918 

42 

1 352 519 

30.9 

32 203 


1919 

46 

1 435 420 

6.1 

31 205 


1920 

51 

2 051 288 

42.9 

40 221 


1921 

60 

2 231 523 

8.8 

37 192 


1922 

61 

2 702 951 

21.1 

44 311 


1923 

75 

3 950 876 

46.2 

52 678 


1924 

85 

5 158 501 

30.6 

60 688 


1925 

88 

6 493 897 

25.9 

73 794 


1926 

92 

8 567 022 

31.9 

93 120 


1927 

113 

10 233 508 

19.5 

90 562 


1928 

133 

12 118 188 

18.4 

91 114 


1929 

153 

15 726 652 

29.8 

102 789 


1930 

166 

17 498 023 

11.3 

105 410 


1931 

172 

19 238 362 

9.9 

111 851 


1932 

176 

18 532 012 

- 3.7 

105 296 


1933 

180 

21 884 789 

18.1 

121 582 


1934 

186 

28 001 013 

27.9 

150 543 


1935 

189 

31 597 890 

12.8 

167 185 


1936 

195 

37 995 419 

20.2 

194 848 


1937 

200 

42 522 253 

11.9 

212 611 


1938 

201 

42 190 212 

- .8 

209 902 


1939 

202 

47 284 970 

12.1 

234 084 


1940 

204 

53 365 581 

12.9 

261 596 


1941 

207 

63 514 748 

19.0 

306 835 


1942 

207 

76 987 255 

21.2 

371 919 


1943 

207 

82 078 319 

6.6 

396 514 


1944 

207 

88 936 595 

8.4 

429 645 


1945 

209 

95 905 410 

7.8 

458 878 


1946 

209 

110 327 508 

15.0 

527 883 


1947 

209 

119 358 580 

8.2 

571 094 


1948 

210 

137 564 415 

15.3 

655 069 


1949 

218 

141 310 518 

2.7 

648 213 


1950 

219 

150 507 468 

6.5 

687 249 


1951 

294 

168 897 669 

12.2 

574 482 


1952 

295 

184 065 449 

9.0 

623 950 


1953 

299 

187 163 824 

1.7 

625 966 


1954 

298 

182 172 687 

- 2.7 

611 318 


1955 

303 

196 423 090 

7.8 

648 261 


1956 

309 

204 828 650 

4.3 

662 876 


1957 

316 

208 226 887 

1.7 

658 946 


1958 

323 

208 922 270 

.3 

646 818 
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G. C. MURPHY COMPANY 


BOARD OF DIRECTORS 


Walter C. Shaw 
James S. Mack 
Walter C. Shaw, Jr. 

Edgar L. Paxton 

Thomas 


Kenneth T. Paxton 
Earl F. McClune 
Carl F. Schatz 
J. Clarence Kelly 

r . Griggs 


OFFICERS 

Walter C. Shaw, Chairman of the Board of Directors 
James S. Mack, President 

Walter C. Shaw, Jr., Vice President and Sales Manager 
Edgar L. Paxton, Vice President—Merchandise 
Earl F. McClune, Vice President—Real Estate and 
Construction 

Kenneth T. Paxton, Vice President and Personnel Director 
Carl F. Schatz, Treasurer 
William S. Thomson, Secretary 
Frank G. Crispen, Auditor and Assistant Treasurer 
S. Warne Robinson, Merchandise Investment Controller 
Howard Q. Milar, Assistant to the President and 
Assistant Secretary 

Siddons S. Service, Assistant Secretary 



DIRECTORS AND OFFICERS 


MACK REALTY COMPANY 

(Real Estate Holding Company) 


BOARD OF DIRECTORS 

Walter C. Shaw William S. Thomson 

James S. Mack Earl F. McClune 

Walter C. Shaw, Jr. Carl F. Schatz 

Siddons S. Service 

OFFICERS 

Walter C. Shaw, Chairman of the Board of Directors 

James S. Mack, President 

Walter C. Shaw, Jr., Vice President 

Earl F. McClune, Vice President 

Carl F. Schatz, Treasurer 

William S. Thomson, Secretary 

Frank G. Crispen, Assistant Secretary and Assistant Treasurer 
Siddons S. Service, Assistant Secretary 
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G. C. MURPHY COMPANY 






